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Spotify Guide

Welcome to the Amazing World of Spotify!

Spotify has become one of the leading music streaming providers in the 
industry and is showing no signs of stopping.

Spotify has the ability to provide detailed analytics about who your listeners 
are, a breakdown of where people are listening to your music, other artists your 
fans are listening to, and even a live update of people listening to your music in 
real time. You can also track your performance on the streaming platform, stay 
on top of how your latest single is performing, see who’s adding your music to 
their playlists, and receive notifications when Spotify adds you to one of their 
4,500 curated playlists.

We’ve put together the ultimate artist and label’s guide to Spotify including all 
of the latest features, how to use them, and how to promote your tracks.
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How to Verify Your Artist Profile on Spotify

Long gone are the days where you needed to complete forms and have 250 
followers to become certified on Spotify, verification is now available for all artists. 

Spotify has simplified their verification process, all you need to do is get access to 
Spotify for Artists (artists.spotify.com). Spotify for Artists provides you and your 
manager with audience stats and tools for managing your profile.

Once Spotify confirms your account and gives you access, the blue verification 
checkmark will appear on your profile and you’ll be able to access all of the 
following features:

• Merge your artist discography page with your user profile
• Share playlists directly with your fans
• Add custom art and descriptions to playlists (including links)
• Update your artist profile image directly from the Spotify for Artists interface
• Access analytics with Spotify for Artists

https://artists.spotify.com/
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Data

Spotify for Artists offers data on your music and your fans including 
demographic details like age, gender, and location. 

This tool can also show you which Spotify features fans are using to discover 
and play your songs: this can be good for crafting promotions and partnerships. 
It also informs you about what other artists your fans like which can help you to 
figure out who to collaborate or even tour with.

“Listens” is another helpful piece of data that can be accessed through Spotify 
for Artists. This figure gets updated in real-time as your music gets plays. Song 
data, playlist data, and notifications when fans add your track to their playlist 
are some of the other great features offered through this tool. 

If you have any questions for Spotify, you can easily reach out to their support 
team through Spotify for Artists.
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Customization

Being a verified Spotify artist has it’s perks, one of which is being able to 
customize your profile. You can now upload your own photo and further 
customize your profile by including your “pick”, this can be a featured song of 
your own or one from another artist that you support. 

You now also have the option to create and share your own playlists.

Spotify is giving you the data and power to promote yourself in this complex 
and ever-changing streaming industry. 
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Playlisting

What is it and why it matters

Some of the best success on Spotify can be found through playlists. The more 
times your song has been added to playlists, the more reach you have for 
listeners and the more fans you can make. Spotify playlists are an open door 
to mass amounts of plays on your music if big time playlist curators add your 
music to them. These playlist curators could be record labels, artists sharing 
their favorite songs, influential blogs, or even Spotify itself.

Types of playlists

Spotify Official Playlists 
The Spotify editorial team frequently updates their own set of curated playlists where they 
add new music from big and small artists that they enjoy.

These playlists are subject to the largest 
amount of exposure to listeners because they 
receive the most promotion and are the most 
popular. This also makes them some of the 
hardest playlists to get into.

Pitching your music to these playlists can be 
done by communicating with your distributor 
on priority releases. Symphonic has the ability to pitch their client’s music to playlists, 
all the client has to do is submit a Feature Release Form in our Symphonic Management 
System. Clients will have to complete details on the marketing behind the release and we 
can communicate these to Spotify. It will also help if you have a specific playlist that you are 
interested in being included in. Always consider niche playlist other than just wanting to be 
added to the New Music Friday playlist. In addition, there are publicists, managers, labels, 
experts, etc. that also have direct contacts and may be able to pitch your music to these.
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Brands 
Like Spotify, there are other influential brands that 
curate their own playlists. These include record labels, 
blogs, and music related companies that include both 
emerging and established artists and will usually 
promote music they’ve shared on their blog, released 
on their label, etc.

There are various methods of getting on these playlists. 

• Many brands have playlist submission forms of which you can submit your music to be 
considered for a playlist. A quick Google search can easily find these submission forms if 
they’re not already in the playlists description.

• Submit Hub: This is a great website to submit music to hundreds of blogs and curators 
with an indefinite chance for them to listen to your music. It’s not free but it is an 
excellent service to get your music out there.

• Symphonic offers the ability for clients to feature their music in our Spotify playlists. We 
love to feature of the best-undiscovered artists rising up the ranks! Want more details? 
Follow these steps to get your music on our playlists. Click Here.

User Generated 
User generated playlists are playlists created by the many users of Spotify and probably the 
most overlooked. Although not ran by big blogs or labels, some of these playlists are ran by 
music taste-makers that have thousands of followers. 

The best way to approach getting in a user generated playlist is by finding their contact info. 
It’s a good practice to try and find a demo email first, if not, then a personal email and if not a 
personal email then reach out to them on social media. If they decide to share your music in 
their playlists, be sure to thank them and share the playlist everywhere you can.

Playlisting (cont.)

http://blog.symphonicdistribution.com/2015/06/symphonic-spotify-playlists/


Spotify Guide

Algorithmically Generated Playlists 
Along with Spotify’s normal playlists curated by their editorial team, there are also 
algorithmically generated playlists. These playlists are automatically generated and add 
trending music to themselves based on an algorithm. Some examples of these are Discover 
Weekly, Daily Mix (which are actually customized per user listening habits) and Release Radar 
(includes new releases of artist you follow in your profile and similar artists.) 

There is no single way to get on these playlists other than to have your music trending in all 
areas of Spotify including playlists from brands, users, labels, blogs, etc.

Creating Playlists 
As an artist it is our job to share not only our own music but other’s music as well. The most 
influential artists are the ones who influence others and there is no better way to do that 
than with Spotify playlists.

A great way to share other’s music as an artist is to curate your own playlist of music that has 
inspired you or that you’re listening too. Not an artist? These playlist ideas are also perfect for 
brands, labels, blogs, etc.

Playlisting (cont.)

Playlists could consist of:

   • Top Picks 
   • Favorites 
   • Influences 
   • Genres 
   • Spotlights 
   • Moods 
   • Decades 
   • Themes (dinner, party, workout) 
   • Set Lists
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Title and Description 
Title and Description are just as important as the music itself. These elements should be 
relevant and descriptive of the mood, moment, genre, and general concept of the playlist. 
Here are some dos and don’ts when describing these.

• Don’t use playlist titles longer than 30 characters
• Do describe it in an attention grabbing way
• Don’t use description texts longer than 100 characters as these will not be visible on all 

platforms and devices
• Don’t include emojis, smileys, or other non-standard characters
• Do use the “insert link” feature that directs fans to your website, main profile, or other 

Spotify playlists that you have
• Don’t mix upper and lower cases in the title or description, this will negatively impact the 

viewer’s readability
• Don’t use a list of artist names, tags, or keywords
• Don’t use superlatives like “Biggest”, “Best”, “Most Popular”, etc.

Playlisting Best Practices
• Be consistent! Create playlists that you are genuinely interested in and keep them updated.
• Add only one song per artist; you don’t want to oversaturate a playlist with the same artist.
• Plug your own tracks to these. DUH! ;)
• Genre playlists should be updated every other week and have about 30-60 songs
• Mood playlists should be updated every month and have about 40-100 songs
• Decade playlists should be updated every three months and have about 40-80 songs

Playlisting (cont.)
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Now We Share 
What’s the best thing to do with your new hand crafted playlist? Share it of course!

Sharing Spotify playlists online in places such as forums, Reddit, social media, Facebook 
groups, etc. can produce some great results if done correctly but before you do, here are 
some best practices to follow.

• Tag some of your favorite artists you featured in both the playlist and in your social 
media outlets

• Provide a brief description to give the playlist some life

• Refrain from spamming your playlists

• Use Spotify playlist exchange groups to find like-minded music lovers

Playlisting (cont.)
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Spotify Codes

Playlisting (cont.)

Spotify users can now create 
“Spotify Codes“, like in the image 
to the right, for any playlist, EP, or 
album. A Code features artwork 
and a special QR-like graphic. Any 
other Spotify user can then scan 
the code from their mobile app 
(you will see the camera button in 
the search tab) to load the music. 
No link sharing required. Access Spotify Codes by tapping the “…” context menu within 
Spotify. Tapping the Code-enhanced artwork will allow you to save it to your device.

Here are a few ways you can get creative with Spotify Codes:
• Plant Seeds – The Spotify Code can be practically be scanned at any size and doesn’t 

necessarily need to be directly below the profile picture or cover art generated for 
you. With a little cropping or Photoshop work, you can plant the code that looks like a 
waveform anywhere on social media.

• Physical Mediums – Planning on promoting a new single or album? I’m sure you plan 
on making plenty of business cards, stickers, flyers, or even physical CDs. Why not 
include the Spotify Code on all of those materials while you’re at it?

• Email Signatures – Either you as an independent musician or indie label will be 
reaching out to plenty of industry contacts and blogs throughout your career. Why 
not cover every base and have the waveform portion of the Spotify Code within your 
signature? The more exposure, the better.

• Instagram – By saving the Spotify Code to your phone, you’ll be able to upload the 
image to any of your social media pages.
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In Conclusion

As streaming revenue continues to grow year after year, Spotify for artists will only get 
bigger. Spotify continues to grow its listenership and fine tune its playlisting feature with 
more in-house curation and data-powered personalized playlists like Release Radar, Your 
Daily Mix, and Discover Weekly.

Music fans love Spotify, their catalog is huge. As music subscriptions continue to boom, 
artists can expect for more users to discover their tracks.

If you want to start earning money on Spotify, you must sign up with an aggregator like 
Symphonic Distribution. Even if you are an unsigned indie artist, we can deliver your 
music to Spotify for $25 plus a flat fees per release. We establish your Artist Page and let 
marketing efforts and fans do the rest. For more information, please click here.

If you’re a label, we have different pricing tiers to fit your needs with no extra charge per 
release. To learn more, please click here.

Spotify is more than just a music platform for fans to find your tracks. It has become a 
platform for artists to connect with fans by making playlists of what you’re digging. 

Stay in the know with the latest news about Spotify by following our blog and subscribing 
to our newsletter.

http://symphonicdistribution.com/join/artist-pricing/
http://symphonicdistribution.com/join/pricing-label/
https://www.facebook.com/symphonicdistribution
https://twitter.com/symphonicdist
https://www.youtube.com/user/symphonicdistro
https://www.linkedin.com/company/symphonic-distribution
https://www.instagram.com/symphonicdistro/
https://soundcloud.com/symphonicdistribution
https://open.spotify.com/user/symphonicdistribution

